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The Indian retail industry is one of the most vibrant industries in the country. The retailing sector  in  India  is one of the pillars
of its economy and accounts for 14 to 15 per cent of its GDP.  The Indian  retail market  is estimated to be  US$ 500  billion and
one of the top five retail markets in the world by economic value. But despite this growth, the Indian retail industry is highly
fragmented, with the organized retailing still at a nascent stage which accounts for far less percentage than the unorganized
retailing of the total Indian retail market. It is estimated that organized retailing accounts for less than 5 per cent of today’s
market. Retailing in India came with evolutionary pattern form unorganised retail store to organised retail store. The global
retail industry has been growing at a brisk pace the last few decades. At present sales from the different modern retail centre
is higher than unorganised retail store, sales from the organised retail store is more than 45 per cent higher than sales from
unorganised retail store. This study aims to find the consumer perception towards organized and unorganized retailing in
South Gujarat. The primary data was gathered by administering a prearranged questionnaire with 200 consumers selected
purposively from Surat and Valsad city of South Gujarat. The data analysis of consumer attitude towards unorganized and
organized retailers shows that there is a difference between the consumers’ perception towards both organized retailers and
unorganized retailers regarding the shopping environment, promotional schemes, choice/variety of brands, proper parking
facility, proper shelf display of the products etc.
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