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work experience and of an individual’s or family’s economic and social position in
relation to others. The study was conducted in Vijayapur district of Karnataka,
collecting data from 150 onion growers during 2017-18. Nearly half (52.67%) of the
- ) respondents belonged to middle age category, More number (25.33%) of the
Extension contact, Extension respondents were educated upto primary school. Majority (63.34%) of the respondents
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