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In India online education was in its primitive stage. Though, maximum educational
institutes had adopted the process of online admission and online result announcement,
but the method of teaching through online was relatively slow in India. It was important
for the universities to understand the perception of students towards online learning.
Accordingly this study was conducted to understand the perception of the students
towards the distance education so that universities could develop strategies to initiate
online courses. In order to understand the perception towards distance education,
factor analysis was attempted. The total sample size was 180 students consisting of 90
agricultural students and 90 non agricultural students. A well structured questionnaire
was prepared to collect the required information. From the results it was found that
the students perceived the distance education positively because it was linked to online
course attributes, convenient learning process, flexibility in communication and
personal attributes.
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