	Table S1. Communalities and results of unrotated and rotated maximum likelihood analysis 
(factor loadings)

	
	
	Agency
	Communion

	
	Communality
	Unrotated
	Rotated
	Unrotated
	Rotated

	C1 (emotional)
	0.53
	-0.46
	-0.11
	0.56
	0.76

	C2 (romantic)
	0.20
	-0.20
	0.04
	0.40
	0.43

	C3 (industrious)
	0.14
	0.04
	0.24
	0.37
	0.21

	C4 (sympathetic)
	0.31
	-0.27
	0.03
	0.49
	0.55

	C5 (empathetic)
	0.55
	-0.45
	-0.08
	0.59
	0.77

	A1 (companionable)
	0.23
	0.02
	0.29
	0.48
	0.31

	A2 (humorous)
	0.16
	0.11
	0.31
	0.38
	0.17

	A3 (courageous)
	0.53
	0.54
	0.75
	0.49
	-0.10

	A4 (sporty)
	0.31
	0.37
	0.56
	0.42
	-0.02

	A5 (strong)
	0.54
	0.54
	0.76
	0.50
	-0.10

	C1-C5 – communion items; A1-A5 – agency items
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